
RESOURCES  
 
The following books, articles, and essays provide information on how The ArtScience® Program 

and Think Like a Genius® Process (aka, Metaphorming®) is used in a wide range of applications 

and professions: to generate new ideas and stimulate breakthroughs; to catalyze invention and 

discovery process; to accelerate innovation; to foster creative and critical thinking and problem-

solving; to set goals and achieve them; to enrich the experience of individual and collaborative 

learning, as well as teambuilding; to improve human communication and promote understanding. 

If you’re interested in other resources, please visit our website: www.ThinkLikeAGenius.com .  
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